
SAMPLING
BID IT AND WIN IT

Do you think that sampling is an effective way to promote your product... 
but find traditional methods are too expensive? Now you can set your own price!

We are already paying the distribution costs, so you will get the benefit of a bargain rate.

You can target 110,000 households in Ontario and Quebec,  
with 100% of the distribution going to women with young children at home. 

Call Meghan or Laura with your bid today.  

416-537-2604

Send us an example of what 
you would like to sample and 
the price you are prepared to 
pay. You may offer samples,  
brochures or coupons.
No reasonable offer  
will be refused.
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Brochures

Your product will travel with copies of ParentsCanada magazines  
Best Wishes and Mon Bebe, or Expecting and C’est Pour Quand,

or Labour & Birth Guide and Naissance. 
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Pre and Postnatal Publications
Mechanical Specifications

Unit Sizes  
All sizes are trim sizes. Please add 1/8” all around for bleed

Sizes Width Depth

Single Page...........................................5-3/8” ............... 7-1/2”

Double-Page Spread .........................10-3/4"  .............. 7-1/2"

1/2 Double-Page Spread ..................10-3/4” ............... 3-1/8”

1/2 Page (Horizontal) ...........................4-5/8" ............... 3-1/4"

1/2 Page (Vertical) ..............................2-3/16"  .............. 6-5/8"

Column Width ................................... 2-3/16"

Number of Columns  ............................................................... 2

Mechanical Data
Printed web offset, saddle-stitched. All type must  
be kept 1/4” within trim size for type safety reasons. 

Type Page ....................................................4-5/8” X 6-3/4”

Trim Size .......................................................5-3/8” X 7-1/2”

Bleed Film ....................................................5-5/8” X 7 3/4”

Screen  ............................................................................ 133

Advertising Specifications  

For full-page ads (All publications) PDF/x1-a files. Each 
page must be a separate file. A proof that conforms to 
either dMACS or SWOP standards must be supplied. 
Ads supplied in other formats, such as InDesign or 
Illustrator, will incur additional costs.

Partial-page ads: (All publications) Should be supplied as 
a PDF, TIFF or EPS file with supporting fonts and images 
saved in a Macintosh-compatible format. Or you may 
supply a complete InDesign file with supporting fonts and 
images saved in a Macintosh-compatible format, along 
with a proof made from the final file that is calibrated to  
dMACS or SWOP standards.  

Inserts: Pop-up coupons, multiple page inserts and 
postage reply cards are accepted on the basis they 
can be inserted automatically into the magazines. The 
specifications of all inserts must be approved by the 
publisher. Rates available upon request.

* Bleed only available on full pages. No special colour 
accepted. Magazine is printed on four colour process press.Baby And Child Care Encyclopaedia  

Printed web offset, perfect bound. Contact publisher  
for technical requirements.

Type Page ................................................... 4-1/4” X 7-1/8”

Trim Size .............................................................5-1/4” X 8”

Bleed Film ................................................... 5-3/8” X 8 3/8”

Screen .............................................................................133

Chapter Sponsorship
Please supply your logo as an illustrator file or the spot 
colour you choose. Colour subject to publisher approval.

Save time and money by sending us your file digitally.  
Use this YouSendIt link to send us your file:  dropbox.yousendit.com/FamilyComm
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Meet the Parents
Sampling Program

We manage
•  the distribution  
    (Canadian parents)

•  auditing of distribution 
    fulfillment

•  logistics and transportation  
    of all program elements 

•  follow-up research

•  option of product exclusivity

It’s as easy as
1,2,3
Your sample

Choose your target 
audience: prenatal,  
postnatal, geo target

Your sample pack

Sampling to expectant and new  

parents is the key to brand loyalty.  

Introduce your brand during this 

milestone and you’ll get them for life.

Our readers are waiting to 
discover your products. Get in 
touch with us so you can get in 
touch with Canadian parents.

97.2% of moms who received free baby product 
samples used them on their baby.

87.9% went on to purchase products for baby 
that they originally received as a sample.

97.1% of moms said sampling was important in 
determining what products to use on their child.

We weigh and price your sample and polybag it with one or a combination 
of our ParentsCanada Group of parenting magazines through our 
extensive medical distribution network. Rates are calculated individually 
based on sample size, weight and durability.
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Sampling Program Due Dates

Labour & Birth Guide	 Summer	 July 4, 2011
Naissance	 Summer	 July 4, 2011

Expecting	 Fall 	 Sep 12, 2011
C’est Pour Quand?	 Fall	 Sep 12, 2011

Best Wishes	 Fall	 Oct 03, 2011
Mon Bébé	 Fall	 Oct 03, 2011

Expecting	 Spring 	 Mar 21, 2012
C’est Pour Quand?	 Spring	 Mar 21, 2012 

Best Wishes	 Spring 	 Apr 18, 2012
Mon Bébé	 Spring 	 Apr 18, 2012

Labour & Birth Guide	 Summer	 July 4, 2012
Naissance	 Summer	 July 4, 2012

Expecting	 Fall	 Sep 12, 2012
C’est Pour Quand?	 Fall	 Sep 12, 2012

Best Wishes	 Fall	 Oct 03, 2012
Mon Bébé	 Fall	 Oct 03, 2012

Family Communications Ltd.
65 The East Mall, Toronto, Ontario M8Z 5W3

416.537.2604
parentscanada.com

meghanb@parentscanada.com  lauraq@parentscanada.com
mariellef@parentscanada.com


